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2 Agenda 

  Recent SALTTM Enhancements  

  What’s to Come Down the Road 

  Engagement Tools and Resources 

  Creating your 14-15 SALT Engagement Plan 

 

 

2 SALT CREATED BY AMERICAN STUDENT ASSISTANCE 



SALT Product Update and 

Roadmap 
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SALT Demo:  saltmoney.org 

SALT CREATED BY AMERICAN STUDENT ASSISTANCE 
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Enhanced User Experience 

SALT CREATED BY AMERICAN STUDENT ASSISTANCE 



Know What You Owe 



Live Chat 



SALT Community 



SALT Spotlight 



Coming Down the 

Road… 
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Upcoming Enhancements in 2014 and 2015 

 

SALT will be adding additional calculators to 

compliment our financial content, and support the 

learning goals of our users . This will bring new 

interactive functionality to SALT that will help users 

synthesize concepts, and put them into action. 

 

In 2014  we will launch a series of new calculators, 

including the anticipated Total Compensation 

calculator that will allow users to see the monetary 

value of a benefits package. 

 

2015 will bring a new Cost of Living tool, and an 

Income Contingent Repayment calculator. 

New Financial Tools and Calculators on SALT 



12 Total Compensation 

The total compensation calculator assists 

users in determining what their benefits 
package from an employer is worth.  
 

It tallies up salary, vacation days, health 
insurance and other benefits so users can 

see what their total compensation would be.  
 
Educates users on the monetary worth of 

benefits and compare job offers. 
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 Budgeting 

 Compare the cost of living on campus, off 
campus, and at home 

 How much to set aside for emergencies 

 Balancing a checkbook 

 What’s the value of a college degree 

 How long will my money last with systematic 
withdrawals 

 Should my spouse enter the workforce 

 What is the value of foregoing, reducing, or 
postponing expenses 

 How much am I spending 

 

 

 

Other Financial Calculators Coming to SALT 
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Cost of Living Tool 

 

Our new Cost of Living tool allows 

users to see how much they would 

need to earn to pay down their debt, 

and compare the cost of living 

between two cities.  

 

The tool is powered by information 

from the consumer price index and 

compares the cost of housing, utilities, 

transportation, groceries, and 

healthcare, from over 200 cities. 

 

Looking Ahead 2015 – Cost of Living 



Engagement Resources 

and Tools 



16 Vinyl Banners 

 3’ x 6’ vinyl banner  

 Customizable to include 

school logo, name and 

vanity URL 

 Uses: 

 Hang in high-traffic 

areas on campus 

(student center, 

cafeteria, library) 

 Display at SALT 

tabling events 

 
 

 

 

 



17 Posters and Flyers 

 Targeted messaging for new 
students, current students, 
graduating students and alumni 

 Posters are customizable and 
available in 8 ½” x 11” and 11” x 
14” 

 Flyers available to print on-
demand 

 Uses: 

 Display in offices, hallways, residence halls 
or bulletin boards across campus 

 Include in informational packets, award 
letters, exit packets or graduation material 

 Distribute in student mailboxes, campus 
events, and workshops 

 
 

 

 

 



18 Table Tents 

 5 ½”  x 7” table displays 

 Customizable to include 
school logo, name and 
vanity URL 

 Use leading up to and during 
specific times (SALT events, 
SALT Connect emails) 

 Uses: 
 Place on tables in cafeteria, 

lounges, library and waiting 
areas 

 Display on tables during 
campus events  

 

 

 

 



19 Newspaper and Magazine Ads 

 Half-page, high-resolution 

ads for printed publications 

 Targeted messaging for 

current students, loan 

borrowers and alumni 

 Customizable to include 

school logo, name and 

vanity URL 

 Uses: 

 Publish in student 

newspaper, alumni 

magazine, or 

newsletter 

 

 

 



20 Wallet Cards 

 Uses: 

 Distribute during in-person 

counseling sessions or 

workshops 

 Provide a supply for financial 

aid, career services, academic 

advising, etc. 

 

 

 

 

 

 

 Hand out at SALT table during 

orientation, club/organization 

fair, grad fair/expo 

 Distribute during alumni 

mixers 

 

 

 

 

 



21 Web Banners 

 Targeted messaging for 

current students, loan 

borrowers and alumni 

 Fixed and rotating images 

 Hyperlink to vanity URL 

 Uses: 

 Upload to financial aid, 

career services or alumni 

web pages 

 Create a SALT landing 

page! 

 

 

 

 



22 Screen Savers 

 Fixed and rotating 

images 

 Uses: 

 Add to computer 

stations in library, 

waiting area in 

financial aid, etc.  
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 PowerPoint slides 

 Includes twenty four 

financial literacy tips 

 Uses 

 Display on plasma 

screens across 

campus 

 Incorporate into 

presentations 

 Print and display on 

bulletin boards 

 

 

 

Digital Board Presentation 
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 PowerPoint slides 

 FAQ’s for students and 

alumni and faculty and 

staff 

 Uses: 

 Introduce SALT at 

divisional meetings 

 Trainings for student 

groups 

 Incorporate in student 

workshops 

 

 

 

SALT Overview Resources 
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 My Money 101 Flyer 

 Provides instruction on how 

to register for SALT and 

access My Money 101 

modules 

 Customizable to list 

required courses or 

instructions for entering 

unique ID 

 Three web banner options 

 Hyperlink to 

saltmoney.org/MM101. 

 

 

 

Resources to Promote My Money 101 
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 Event flyers to promote 

your SALT event 

 Raffle tickets for school-

sponsored prize 

 Sticker templates for 

snacks and giveaways 

 SALT swag for students 

who activate their 

membership on the spot  

 

 

Event Resources 
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 Press Kit 

 Sample press release 

 Talking points 

 Communication Kit 

 Communication 
templates for current 
students, loan borrowers, 
alumni, parents and 
faculty and staff 

 Emails, social media 
posts, newspaper and 
newsletter articles, 
language for website, 
email signature template, 
and more!   

 

 

Communication Resources 
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 SALT Curriculum with 

PowerPoint slides, 

speaker notes and 

Instructor’s Manual 

 Instructor’s Manual 

includes discussion 

questions, classroom 

activities and energizers 

 Training opportunities 

 

 

 

Resources for Faculty 



29 The SALT Store 

SALT Store 

 Online, one-stop-shop for ordering 

SALT promotional resources and 

giveaways 

 Easily co-brand, proof and order in 

one visit 

 

 

 

 

 



Creating Your 14-15 SALT 

Engagement Plan 



31 Engagement Best Practices 

Awareness 

Incentives 

Requirement 
 SALT Ambassador 

program 

 Monthly 

email/social media 

campaign 
 Create SALT 

landing page 

 

 SALT registration 

drive 

 SALT savvy 

challenge 

 

 Require My Money 

101 modules in First 

Year Experience 

 Require SALT 

registration as part 
of orientation 

 



32 Brainstorming Activity 

1. Break into groups (2-5 people) 

2. Write down engagement goals/ideas for each category 

(awareness, incentive and requirements) 

 Try to think of ideas that include departments across 

campus 

 Feel free to use the provided space in your SALT 

Workbook, pg. 8 

 See pages 10-14 for ideas 

3. Be prepared to share!  

 



33 Action Planning 

Now, take those ideas and think about “next steps”.   

 What resources will you need 

 Who is the appropriate person (s) to contact on 

campus 

 When do you think this could be implemented 

(timeframe)? 

 

Feel free to use the planning worksheet in your SALT 

Workbook, pg. 9 

 



Thank You! 


